<

F 1 GAARO

famg vat rs 2 0d global leaders in n
4 el e <ystems for the perfo

>

What do th

B2B Ads
Before
and After

o gioia bella.
\. TTERED

lorable alegria.

> > > |
L~

C Ipov
http://jeffreygoldsmith.com

-y .jl‘_' ] oV,




Context

Figaro Systems makes devices and server
software that displays subtitles in multiple
languages on theatrical seatbacks.

Their “agency” developed ads were
unremarkable, but they wanted to make a
splash in the opera management market.
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Will they be back?

Yes, if you engage your audiences
with personal text delvery or
advanced supertstles m any written
language in the wodd. And you can
offer this elegant amenuty to increase
Jl‘tndnr.(’: Jn(.': n"““.'ffl:“l']n. no

matter the size of your space.
84 /O of the patrons

From La Scala to the Brooklyn at the Colorado Ballet sald
Academy of Music, the 20,000+ “Encorel” to Simutext’
screens we power display dralogue,
mformation, and sponsorships that

W'.” return your wise investment.
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Multi-lingual text display.
+1 5054718364
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New message.
Same benefit.




What Figaro Got.
(And so can you.)

Attention — everyone in the industry
saw these ads.

Great placement — because the
magazines liked the ads.

Great Deals — last minute buys,
negotiated great rates.

Credibility — print ads make people pay
attention.

Comprehensive reach — Opera Now and
Opera News are read by everyone in the
world of opera.
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For more information,
please contact Jeffrey
Goldsmith, Marketing
Consultant via

http://

jeffreygoldsmith.com
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